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MINUTES OF THE COMPULSORY BRIEFING SESSION: FAS/ZS/MCD/PRSERVICES/CON941
   Date: 		31 January 2018
   Time:		09:00
                  Venue:	Fasset      
          


Bomkazi Mnombeli (BM), Operations Manager started the briefing session by welcoming everyone in attendance, and requested everyone to sign the register. BM noted that attendees must ensure that email addresses are written clearly.

 Bomkazi provided the general guidelines to tendering with Fasset as per presentation.

In the presentation the following were covered:
· Reference number to be on all bids documents
· 1 original, three copies of the bid and 1 soft copy of the pricing schedule must be submitted to Fasset (excel format)
· Only questions sent by email  after the briefing session will be accepted
· Documents to be delivered at Fasset on the 19 February  @11:00 
· Documents to be properly bound No late bid documents will be accepted
· All documents should be clearly labelled. (e.g. Original and copy 1, 2 and 3) 
· Bidders to accept general conditions of contract
· Bids are invited from companies with 51% Black ownership; or sub contract 30% of the value of the contract to a company that has 51% Black ownership.
· Special conditions must be accepted and signed to avoid eliminations or indicate if not agreeing and sign at the bottom of the form. Print all pages, complete and attach them with the signatures
· Bidders to give consent as per the POPI Act, so that Fasset is be able to publish the name of the companies, bids received, bid awards information including the bid price on the website.
· Bidders to send original tax certificate
· Sign the declaration of interest
· Complete and sign certificate of independent bid determination
· Complete and sign invitation to bid
· Indicate the bid price on the invitation to bid document
· Bidders should be tax compliant, however Fasset will not eliminate non-compliant submissions
· Submit Vat registration certificate
· Only the original certified copy of the BEE certificate will be accepted – (certificate from a Sanas accredited  agency will be accepted)
· Bidders to submit their CSD report  
· The Preference Points Claim Form to indicate the following:
- the BEE Level
- If the company is 51% black owned or
- If the company will be sub-contracting with a 51 percent Black owned company

· Bidders are encouraged to use the compliance checklist to assist them in making sure that all the required documents are attached.
· Bidders who make it through the compliance evaluation of the Bid will  go to round two where the bids will be evaluated for functionality; and the last phase will be on price evaluation The minimum requirement on functionality of 70% is crucial – anyone who score below 70% will be eliminated
· The 80/20 principle will apply (80 for Price and 20 for BEE points)
· The bid evaluation committee will rank the points according to the highest 
· The Successful and unsuccessful bidders will be informed
· Upload the name of the winning bidder on the website after contracting with them

Zandile Skosana did a presentation on the Fasset brand and gave a detailed overview on the #Lasting Legacy strategy.

The following questions were raised.
	
	Question 
	Answer

	1
	How many companies will be contracted?
	
Fasset is looking for a panel of 3 companies but only one company will be contracted with Fasset.


	2
	What will happen with the other two companies
	
The other two companies will be listed on the list of preferred service providers, should the contracted company fail to deliver, the contract will be terminated and the second bidder w will be considered next.


	3
	How does, NSFAS loan repayment  grant work
	
The NSFAS loan repayment grant is for assisting learners who have an outstanding loan obligation with NASFAS, however the leaner should be on a Fasset registered learnership with a Fasset registered employer in order to qualify for the loan re-payment grant.



	
4

	Given the 2 years of Seta existence, what is Fasset doing to get the learners to buy in the #Lasting Legacy strategy

	
Fasset uses different types of communication platforms in communicating its #LastingLegacy strategy. It’s communication campaign is inspirational and encourages its targeted audiences to take ownership in their own development and growth through skills development and build a legacy for themselves.


	
5

	What are the breakdown requirements for the PR Agency
	
· Attendees were encouraged to refer to the terms of reference for a more detailed breakdown of services required. 
· Some of the services were explained as follows:
· To track the media on behalf of Fasset and report on media trends;
· Send monthly and quarterly reports as required;
· The PR Company to be able to source media opportunities for Fasset;
· Keep the media informed about who we are and what our programmes entail;
· To always be responsive to what is happening in the media space,
· Writing of press releases, opinion pieces and CEO speeches.
To assist Fasset with engaging with the media at large



NB: People who attended the briefing section were requested to attach the green form to the bid documents.

· ZS thanked everyone for coming to the presentation and wished everyone luck with their proposals. She further added that she is hoping that the bid evaluation committee will have fun when going through their proposals.

The session at 10:50
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Make the future count




